The need for a movement
Studies show significant decline in youth sleeping hours (accumulating 50
hours of sleep deficiency a month) and an epidemic of sleep disorders
(estimated between 50-70 million Americans by the Institute of
Medicine).
Only a tiny portion of people with sleep problems have them properly
diagnosed and addressed. What research tells us about sleep deficiency:


It undermines learning, performance and productivity by reducing
memory and attention capacity.



It causes irritability, impulsivity, and poor decision-making.



It’s one of the most common causes of serious accidents, on the road
and at work.



There is a strong association between chronic sleep deficiency and
obesity, diabetes and depression. And there are alarming links
between untreated sleep disorders and high blood pressure, stroke,
heart disease and cancer.

Harvard Medical School
Division of Sleep Medicine
International leader in sleep research and teaching; largest
community of sleep experts and clinicians in the world

Guided by Executive Council of national leaders in media,
business, the wellness industry.
Aiming to achieve major impact on sleep health via public
education, policy influence and support for behavior
change.

We are creating a national
movement to improve the
sleep health of children,
adolescents and their
families.

Movement Objectives:
Improve Public Health
 Create awareness of the problem, influence behavior change and policy change
via powerful leadership, communications, advocacy and partnerships
Improve Health Care
 Increase screening, encourage broad adoption of recommended standards of
care, assist personal management of sleep health problems

Current Strategies
Collaborative promotion based on strategies developed with the assistance of
Procter & Gamble, the consumer marketing agency SaatchiX, and Porter
Novelli.
Objective: Create combined communications power by engaging major
corporations in promoting the movement with well-aligned messages about
the importance of sleep health. Through social media, raise the level of public
conversation about sleep health and what to do about it.

Media engagement, with the support of Procter & Gamble, the Huffington
Post, PBS, Univision and Working Mothers Media
Objectives: Create national coverage of the Recharge America movement and
its objectives. A media tour will kick off in fall, 2013 and planning is underway
with Univision to integrate sleep health into its programming and with PBS to
develop a major documentary on the Movement.
Consumer engagement
Objective: Starting this fall, every Walmart store will provide shoppers with
the opportunity to assess their sleep health and gain guidance.

Current Strategies, continued
Opinion leader influence, via ongoing coverage in the Harvard Business
Review, participation in the Humana Challenge and the World Economic
Forum, and partnership with the Clinton Foundation’s Health Matters initiative
Objective: Make sleep health a top wellness priority among business and
policy leaders
Assistance to companies in participating in movement communications and
creating sleep health support programs, policies and practices – based on
achievable sleep health standards
Objective: Engage and support parents in the work settings, where they spend
their greatest time outside of home.

Opportunities
Participate in a national conference on October 2, 2013
that will:
 Provide information that is essential to address sleep deprivation
and sleep disorders in the workplace and the market place.
 Provide details on the Recharge America Movement and explore
what it can do for companies, including how the Harvard Medical
School Division of Sleep Medicine Standards for Corporate Sleep
Health Policy can be used to effectively integrate sleep health into
your employee health and wellness programming.

Enter into discussion with us about how your company
can participate in and benefit from the Recharge America
movement.

Contact
If you are interested in exploring participation in Recharge
America, please contact:
Russell A. Sanna, PhD
Executive Director
Harvard Medical School Division of Sleep Medicine
401 Park Drive
Boston, MA 02215
Phone: 617-998-8822
Email: Russell_Sanna@hms.harvard.edu
www.UnderstandingSleep.org
www.Sleep.med.harvard.edu

